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James Torkington 3 t
Ternble terrible service by the so called " specialists” at Willlams

BMW Manchester Its like they don't want me to buy a new car
BN

scoft patterson a

Collapse & Reply 13 Ratwee!

Calls out BMW for
terrible customer

service 2014 BMW |3

Luxury vehicle

Cost of poor social
Body style: Hatchback customer care? $41k
MSRP: from $41.350
Horsepower: 170 HP
Make: BMW

Sophie Hunt
JamesTorkington @BMWI fantastic news! does thiss
have your old one??? hahaha #luckysod

No response from
BMW, has quote from

James Torkington Mercedes

Soph_Lea%2 @BMWI They don't seem to ¥ant to sell me a car. |
got bored of waiting at the i3 launch event Znd they ignore my

e O3

emails
i ‘ James Torkington - 24
n Sophie Hunt :5oph | 829 Soph_Lea%92 @BMWi I'm not going to go unheard Soph, | will jus
4 (@JamesTorkington @BMWI go buy a new Mercedes instead. Infact| already have a quote !!!1]

since when do you go unheard?rmana

- lamsan Pacdilsa b

Il
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V.
¥ chiefmartec.com April 2020

Marketing Technology Landscape
The Martech 5000
Total Solutions 8,000
Advertising & Promotion 922
Content & Experience 1936
Social & Relationships 1969

Commerce & Sales 1314

Data 1258
- PR S
Management 1 ﬂi"’"'&"%’}%‘:ﬂ
anageme: 60 LRt Lo

i conily e

2019

7040 soistions

|

2018

6829 solutions.

|

2017

5381 solutions

|

2016

3874 solustions.

|

2015

1876 solutions

|

2014

947 salutions

Copyright © 2020 Marketing Technology Media, LLC. See https://chiefmartec.com/2020/04/marketing-technology-landscape-2020-martech-5000/ for details and sources. Produced by Scott Brinke

@chiefmartec) and Blue Green Brands reenbrands)
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Kontakt

Piotr Krauschar

Stanowisko
e-mail: piotr.krauschar@f11.co
http://www.martecheurope.org
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